
The Creative Job Hunt (Part 1 of 4) 

Introduction and Overview 

If you’re looking for a job - be it part-time, permanent, or work 

experience – it’s likely that your first thought will be to seek out 

advertised vacancies. This of course is the most usual way to job hunt 

and it’s the method by which very many posts are filled. There is, 

however, an alternative job search strategy known as the creative 

job hunt, whereby you position yourself to respond to ‘hidden’ 

opportunities before they arise. 

Consider the recruitment issues for employers: advertising vacancies can be an expensive exercise, in 

terms of the intrinsic costs of marketing the opportunity and the on-costs (expenses) associated with 

the selection procedure. For these kinds of reasons, employers opt for the most cost-effective ways to 

recruit.   

The purpose of this series of information sheets is to examine ways to access, and to be effective in, the 

hidden job market. 

Here are a few points to be aware of: 

 It’s possible that you may encounter an element of nepotism (favouring friends and 

acquaintances over more suitable candidates). in the hidden job market  

 Creative job hunting requires you to be proactive and to develop confidence in accessing formal 

and informal networks. 

 It’s estimated that around 70 percent of jobs in the private sector are never actually advertised. 

 In the public sector non-advertised full-time job opportunities are uncommon. However creative 

job hunting can still be effective in identifying posts that will be advertised in the future or those 

which have not been advertised widely. 

 Graduate training scheme opportunities will always be advertised publicly - although some 

companies focus their recruitment marketing on particular universities. 

 

 

 

 

 

 

 

Here’s an example of someone who got a job through the LinkedIn professional network 

…Liz saw an article in the paper about a new company and she said to herself, "I want to work there." 

She went to LinkedIn and found one of the founders of the company and sent him an InMail. He wrote 

back and appreciated her interest, but they had no openings at the time. Then she saw an ad on [an 

online job board] for an opening at this company couple of months later and this time the LinkedIn 

toolbar on the side of her screen showed that she was a 2nd degree link to the co-founder. […] She 

sent him another InMail (and mentioned their common connection) and got a call for an interview 

within a day and landed the job. 

Source: About.com (http://jobsearch.about.com/od/networking/a/linkedinsuccess.htm) Author: Alison Doyle, Accessed: 12/06/12 

http://jobsearch.about.com/od/networking/a/linkedinsuccess.htm


 
 
 
 
 
 
 
 
 
Creative job hunting does require an investment of your time and effort, with no guarantee of landing a 
job. However, most people find that there are additional payoffs, for example in: 
 

 exploring types of job that they wouldn’t previously have considered  

 discovering possibilities for further study and professional development 

 establishing a network of contacts, which often turns out to be useful at some time in the future 
 
In this series we’ll explore concepts such as: 
 

 The Planned Happenstance approach – you are open-minded and try out lots of new things 

 Building networks – online and personal contact 

 How to market yourself – identifying your unique selling point and using it effectively in your 
creative job hunt 

 Identifying key organisations and individuals 

 The practicalities of making contact and negotiating opportunities 
 
Finding hidden employment opportunities  
 
To tap into the hidden job market you need to adopt a speculative approach. This means contacting 
individuals and organisations directly; and this is most usually done via:  
 

 Telephone  

 Email  

 Professional/Social networking sites such as LinkedIn or Twitter  

 Arranging to visit the premises of an organisation or to ‘shadow’ someone in the industry 

 Chatting on a face-to-face basis with a member of staff  

 Sending your CV and a cover letter 
 

 

Other Information sheets in this series: 

(2) The Planned Happenstance Approach  (3) Building networks  (4) Marketing Yourself 
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The nature of creative job hunting is that it’s ‘open-ended’: 
there are lots of branches to explore, which can lead to  
all sorts of exciting new possibilities.  
 


