
 

 

 

Marketing Yourself (part 4 of4) 

When you adopt the creative approach to job hunting you are 

essentially marketing yourself to prospective employers. 

In this information sheet we’ll consider some ideas from the world of 

product and service marketing that you can apply in your creative job 

hunt.  

 

What do you have to sell? 

Any product or service needs to intrinsically functional so, in terms of marketing yourself, the first step is to 

identify the skills, aptitudes, qualities and experience you possess and consider how you can best promote these 

to prospective ‘customers’. Use our Skills Audit template (available from Careers & Add+vantage or downloadable 

from the Student Portal) to begin to identify your Unique Selling Point (USP): that’s to say, what is about you that 

makes you the ideal candidate for a particular role.  

 

Your self-marketing strategy 

The first step is to identify your vision: how you mentally picture yourself in an ideal world at some point in the 

future. For example you might see yourself in five years’ time in a management role or perhaps running your own 

business.  

Next, use the internet and other resources to make a list of the kinds of potential individuals your efforts would be 

best targeted at. For example, your target audience may be limited to a particular industry (say, automotive 

design), or on the other hand your skill-set may be of value across a range of different types of job.  

Remember that you are not marketing your product globally. The scale of your operation will probably quite small 

but often efforts are most effective when they are narrowly focussed on your target audience. You are less likely 

to be successful by adopting a ‘scattergun’ approach: for example by randomly sending out a bulk email.  

As part of your marketing strategy you might choose to create your own brand. You may well have several strings 

to your bow but in branding you need to be able to present your USP as a single uniquely identifiable concept. It 

would need to be something people can recognise and communicate to others easily; ideally your ‘customers’ will 

be able to form a mental image of who you are and what you do. For example, you might represent it graphically 

in some way or it might be a short and catchy (but not cheesy!) tagline representing your USP. Your brand is what 

distinguishes you from other job seekers. You can find out more about branding at 

http://en.wikipedia.org/wiki/Brand  (Accessed 2 April 2013). 

 

 

 

http://en.wikipedia.org/wiki/Brand


Creative, professional and responsible, marketing tactics 

Your marketing campaign does not need to be the biggest and best ever, or even be totally original; but it does 

need to serve its purpose. Explore marketing tactics that other people have used, or maybe create your own. For 

example: 

 You might interview one of your key contacts for a profile in a magazine or blog 

 Perhaps do some informal research in your chosen industry that you could then pass on to key contacts 

 You could create an online portfolio of your work (if appropriate in your field) 

 Consider preparing your ‘elevator pitch’ - promoting yourself verbally as an ideal job candidate within 60 

seconds. See MindTools website http://bit.ly/Kogetz (accessed 9 April 2013). 

When you are exploring creative job hunting techniques it is important to consider whether the particular tactic is 

appropriate for your audience. Does it make you appear professional or amateurish? Is it humorous or might it 

cause offence? Is it responsible or in some way hazardous? Think carefully when applying creativity to your CV: if it 

does not look professional or if it tends towards the outlandish it may attract attention for the wrong reasons. It is 

a case of adopting a style that is appropriate for the industry but at the same time helps you to stand out from the 

crowd. With CVs, often it is best to err on the conservative side. 

 

Everything you claim about yourself in your marketing campaign must basically be truthful, but at the same time it 

is desirable to present yourself in the best possible light. Reflect on how professional marketers manage to 

present their products positively but without deception. There can be a fine line between persuading and 

manipulating. Do your tactics influence people in a way that is beneficial to them? Or might they persuade people 

to do things that would potentially disadvantage them?  

Influencing and persuading techniques 

American Psychologist, Dr Robert Cialdini, in his 1984 book entitled Influence: The Psychology of Persuasion, 

identified 6 principles of influence: (1) Reciprocity, (2) Commitment, (3) Social Proof, (4) Liking, (5) Authority and 

(6) Scarcity. You may be able to include elements of these principles in your set of marketing tactics. You can find 

out about Cialdini’s principles of influence on the MindTools website http://bit.ly/t94Ud2 (Accessed 12 April 

2013). 

Some big ideas that have worked 

There have been some high profile examples in recent years of job hunters who have adopted ambitious tactics to 

promote themselves in the job market. For example David Rowe, a University of Kent graduate 

(http://bit.ly/TqSSw) turned himself into a walking advertisement offing his services to potential employers free of 

charge in exchange for a month’s trial. Another graduate, Adam Pacitti of Winchester University 

(http://ind.pn/VxLMEM), spent a considerable sum of money hiring a billboard, which referred potential 

employers back to his online video. We are not suggesting that it is always necessary or indeed desirable to go to 

such lengths; smaller scale tactics may well be as effective and perhaps more appropriate to your own situation 

and personality. 

Taking it further 

There are several books on the subject of creative job hunting in the Careers Library in the Hub and from the 

Lanchester Library, which may be helpful in generating self-marketing ideas. You might like top discuss your self 

marketing strategy with a careers adviser – just ring 024 7765 2011 or call in to Careers & Add+vantage in the Hub 

to make an appointment. 
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